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Proposed Counsel to Debtors and Debtors-in-Possession 

UNITED STATES BANKRUPTCY COURT 
SOUTHERN DISTRICT OF NEW YORK 

 )  
In re: ) Chapter 11 
 )  
SIZMEK INC., et al.,1 ) Case No. 19-10971(SMB) 
 )  
    Debtors. ) (Jointly Administered) 
 )  

DECLARATION OF SASCHA WITTLER, CHIEF FINANCIAL OFFICER OF 
SIZMEK INC., IN SUPPORT OF DEBTORS’ MOTION FOR AN ORDER 

AUTHORIZING AND APPROVING A PRIVATE SALE OF THE DEMAND SIDE 
PLATFORM AND THE DATA MANAGEMENT PLATFORM FREE AND CLEAR 
OF ALL LIENS, CLAIMS, ENCUMBRANCES, AND OTHER INTERESTS, AND 

GRANTING RELATED RELIEF 

I, Sascha Wittler, make this Declaration (the “Declaration”) pursuant to 28 U.S.C. 

§1746, and state as follows: 

Introduction  

1. I am the Chief Financial Officer of Sizmek Inc. (“Sizmek”).  Sizmek is a privately-

held holding company organized under Delaware law and is wholly-owned by Solomon 

                                                 
1  Debtors in these chapter 11 cases, along with the last four digits of each Debtor’s federal tax identification number, 

include:  Sizmek Inc. (4624); Point Roll, Inc. (3173); Sizmek DSP, Inc. (2319); Sizmek Technologies, Inc. (6402); 
Wireless Artist LLC (0302); Wireless Developer, Inc. (9686); X Plus One Solutions, Inc. (8106); and X Plus Two 
Solutions, LLC (4914).  The location of Debtors’ service address for purposes of these chapter 11 cases is:  401 
Park Avenue South, 5th Floor, New York, NY 10016. 
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Acquisition Corp. (“Solomon”), a non-debtor.  Sizmek and certain of its direct and indirect 

subsidiaries are debtors and debtors-in-possession in the above-captioned cases (collectively, the 

“Debtors”).   

2. I submit this declaration (“Declaration”) in support of Debtors’ Motion for an 

Order Authorizing and Approving a Private Sale of the Demand-Side Platform and the Data 

Management Platform Free and Clear of All Liens, Claims, Encumbrances, and Other Interests, 

and Granting Related Relief (the “Motion”).  

3. Except as otherwise indicated herein, all facts set forth in this Declaration are based 

upon my personal knowledge, my discussions with the Debtors’ management team and advisors, 

my review of relevant documents and information concerning the Debtors’ operations, financial 

affairs, and restructuring initiatives, and my opinions based upon my experience and knowledge.  

I am over 18 years of age and authorized to submit this Declaration on behalf of the Debtors.  If 

called upon to testify, I could and would testify competently to the facts set forth herein.  

Background and Qualifications  

4. I joined Sizmek in August 2018 and have served as CFO since January 2019.  Prior 

to joining Sizmek, I most recently served as a Chief Financial Officer at various subsidiaries of 

ProSiebenSat.1 Group; GroupM Connect Worldwide; and Quisma EMEA. 

5. Debtors commenced these chapter 11 cases on Friday, March 29, 2019 (the 

“Petition Date”) on an accelerated timeline after losing access to the cash needed to fund their 

payroll or near-term operations.2 

                                                 
2  A detailed description of Debtors and their businesses, and the facts and circumstances supporting Debtors’ chapter 

11 cases, are set forth in in the Declaration of Sascha Wittler, Chief Financial Officer of Sizmek Inc., (I) in Support 
of Chapter 11 Petitions and First Day Pleadings, and (II) Pursuant to Local Rule 1007-2 [Dkt. 13], filed on April 
2, 2019, and the Supplemental Declaration of Sascha Wittler, Chief Financial Officer of Sizmek Inc., (I) in Support 
of Chapter 11 Petitions and First Day Pleadings, and (II) Pursuant to Local Rule 1007-2 [Dkt. 58], filed on April 
9, 2019 (together, the “First Day Declaration”).  
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The Demand-Side Platform and Data Management Platform Business  

6. Debtors’ media business consists of running a platform that enables advertisers and 

their agencies to buy advertising placements on millions of websites across the globe.  This 

platform is called a Demand Side Platform (“DSP”).  The DSP allows advertisers or agencies to 

buy digital media in an automated fashion and assists in determining which ads should be delivered 

to which individual consumers.  Within their media business, Debtors have two business models—

a “Managed Service Business,” in which Debtors buy advertising slots or inventory across web 

pages, apply data and services, and sell the inventory at a higher price point, and a “Self-Service 

Platform,” in which Debtors provide clients access to the platform to conduct such transactions 

themselves in return for a fee.  

7. The DSP operates in cooperation with suppliers of advertising inventory who 

through the relationship with online publishers had agreed to present advertising inventory into 

the DSP.  The supplier relationships are central to the operation of the DSP as the supply of 

advertising inventory from these advertising supply vendors needs to occur in sufficient volume 

to support the demand for advertising inventory coming from Debtors’ customers.  If not, Debtors’ 

customers are left with unmet demand which means Debtors’ advertiser customers are unable to 

buy advertising inventory through the DSP.      

8. Starting almost immediately after the Petition Date, advertising inventory supply 

into the DSP has been declining precipitously.  The supply vendors have withdrawn from flowing 

supply into Debtors’ supply to such an extent that Debtors are not able to participate in the essential 

programmatic auction process that is the starting point for the eligibility to place advertisements 

on websites.  Presently, very few vendors transact with Debtors to support Debtors’ participation 

in the programmatic advertising auction process.  That being the case, the DSP customers have 
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started to migrate to other providers (Debtors’ DSP product competitors) to support their 

advertising requirements.  In effect, the DSP is moving toward a dry state of being short of 

threshold levels of advertising to support customer’s advertising inventory needs.  Under this state, 

the DSP is meaningfully loss making, and if this continues, the DSP will quickly need to shut 

down as it cannot sustain further uneconomic performance.   

9.  If the DSP is shut down or operating at just a fraction of its normal level, for too 

much longer, measured in days not weeks, advertising customers who are no longer able to place 

advertising through the DSP will have no choice but to transition wholesale to other providers.  

Once advertiser customers complete the transition, the revenue from such advertisers that shifts 

away from the DSP is not likely temporary.  As such, the DSP will soon lose its value as a going 

concern.  On the other hand if the DSP is purchased and business (through the supply of advertising 

inventory) resumes promptly, the DSP customer base will remain largely intact and the business 

will be able to continue as a going concern, which could preserve the jobs of many DSP employees.  

Numerous potential buyers have indicated that they are not interested in the DSP if it no longer 

has customers and associated revenue, rendering it a shell technology platform – a real risk if the 

sale of the DSP and DMP is not consummated as soon as possible.  As of the Petition Date, there 

were 47,508 campaigns on the DSP.  As of April 16, 2019, the number of campaigns had dropped 

to 5,480, just 12% of the Petition Date number.  The decline in the number of impressions have 

been similarly dramatic – as of the Petition Date, there were 284,145,765 impressions.  This 

number had fallen to 60,607,433 by April 16, 2019, just 21% of the Petition Date number.  

10. Debtors also run a Data Management Platform (“DMP”) that processes 

non-identifiable information for the purpose of developing audience segments for targeted 

advertising, and also optimizes that advertising and content displayed on individual sites.  
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11. The DSP and the DMP are interdependent.  The DSP and DMP work off of each 

other, with the DMP determining which audiences are best suited for a given advertisement, and 

the DSP identifying where those advertisements should be placed, in order to most effectively 

reach the target audiences.    

12. I believe selling the DSP and DMP together, on an expedited basis is the best way 

to maximize the value of the assets.   

Dated: April 19, 2019 /s/ Sascha Wittler  
New York, NY  Sascha Wittler  

Chief Financial Officer, Sizmek Inc.  
 

 

 


